
Branded Calling

Product Overview



The Global Voice Call Trust Crisis
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80% 40.7% 80%

of people do not 

answer calls from 

unfamiliar 

numbers.

refuse to answer 

because they think 

the call is a scam.

of Americans would 

prefer to use 

enterprises that use 

branded calling to 

protect customers.

50%

drop of reported 

unwanted calls 

since 2021. Users 

are ignoring instead 

of reporting.
National Cellular Directory

https://www.nationalcellulardirectory.com/howto/who-called-me/
https://www.ftc.gov/news-events/news/press-releases/2024/11/reports-unwanted-telemarketing-calls-down-more-50-percent-2021
https://cfca.org/consumer-insights-key-factors-to-restoring-trust-in-voice/
https://cfca.org/introducing-the-cfca-trust-and-transparency-working-group-blog-series/


Regulators are Reacting
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Global regulators are mandating verified caller identity



The Effect

On MNOs:

• Voice traffic erosion

• Weaker fraud detection loops

• Regulatory pressure

• Missed monetization 

opportunities

This is a warning and an opportunity. 

Operators that restore trust can 

monetize it. Operators that don’t will 

see voice hollowed out.
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On Enterprises:

• Low answer/conversion rates

• Poor customer experience

• Insufficient conversation insights

• Brand damage before a call is 

answered

Unbranded, unverified calling is 

rapidly becoming ineffective. 

Trust-enabled voice is no longer 

optional.



Branded Calling 
Service



From Unknown Numbers to Outreach Tools
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Unknown Number Call Branded Calling

Incoming call

+44 7911 123456

vs.

Enable Enterprises to a verified 

badge, their brand name and logo, 

and call reason info on outbound calls 

to prospects/clients.

 Restore trust in voice calls

 Secure reliable revenue streams

 Introduce a value-added service 

for enterprises

 Help clients improve 

pickup/conversion rates and 

customer satisfaction

 Become a B2C trust enabler

* Branded calling feature requires support of requisite feature on MNO Core network level (CAMEL CNAME, SIP, OMA API, etc.)
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Verified call from:

YOUR CLIENT’S 

BRAND NAME

+44 7911 123456

Call Reason

Service Inquiry



Display label on inbound calls as ‘potential 

fraud and scam calls’ to:

• Protect your client’s end users from 

malicious calls

• Provide voice fraud security as a 

service

• Further Improve ASR & ROI 

Go Beyond Branding - Protect
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Heksagon safeguards your clients from spam calls

Incoming 

call

+44 7911 123456

Incoming 

call

+44 7911 123456

Suspected 

Spam

Heksagon High-Risk 

Call Alerts

Typical 

Scenario



• By introducing Branded Calling, you can:

• Become an early enabler of 

Branded Calling services as a 

solution to Enterprise challenges

• Facilitate stronger caller 

engagement

• Unlock new revenue streams:

• Revenue collection from Enterprises 

paying for the service 

• Revenue-Share between MNO and 

Heksagon

Leverage the Growing Market Potential
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9

90

2025 2029

Number of Global Branded Calls (Billions)

Estimated total Branded Calling revenue in 2030 is $2.3B (Juniper Research) 

https://www.juniperresearch.com/press/branded-calling-to-verify-90bn-calls-globally/


Benefits for Your Business and Clients
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• Sell branded calling as a service.

• Offer analytics and insights.

• Create new revenue streams.

Monetize Voice 

Calls

Prevent Fraud

Boost Enterprise 

Businesses

Protect Core 

Services

• Show verified caller info.

• Reduce fraud and spoofing.

• Make calls feel safe again.

• Improve answer rates.

• Add context to calls.

• Help clients reach real people.

• Counter voice traffic decline.​

• Reduce churn.

• Defend against OTT and CPaaS competition.



Thank You for 
Your Attention!

www.heksagon.com

info@heksagon.com

Get in Touch:

Follow Us!
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